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Vision and the key strategies (con- Stakeholders around a business have Recognize in words the value and spe- Visualize the circulation of value among stake-
cepts) to get there and the key strate- different values, such as attributes cific means created for stakeholders holders, and check for inconsistencies or lack
gies (concepts) to get there, and con- and organizations that are Classify by measures. of value or Check for inconsistencies or omis-
crete actions and images of success. by unit. sions in values and measures.
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Visualize actors in the business Expresses how conceptual data classi- Express the business process required Expresses the need to process multiple

domain, their roles, and the relation- fied as REA (Resource/Event/Agent) are for the business area as a use case and concepts of data when the business pro-

ships among actors. related within a business domain. visualize the business image for each cess is not simple.
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(Optional) Prototyping
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